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IERD &R § io is a women's Demi- we are able to establish a We take great care to provide
. , couturce brand that is print strong conncction, gain meticulous product information
"ol OF LO and textile focused. Our aim brand lovalty., and (o ensure transparency
g is o empower women with reimagine their buying throughout our brand’s values.
s the confidence to express habits, thus allowing them
L \ f'“".“-_""""f- to l"“"".('.\ ‘hl'ff 1o re-express themselves in F lll‘l!l(‘l‘lll()l‘('. we h(‘ll("\ ¢ i
U individuality and drive their new and exciting ways. treating our employees fairly by
. need for sell-expression. providing them with fair wages
218 i0 was born out of a love for and benefits.
To achieve this, we have an our planet and people, and
" f' ongoing rescarch project sustainability is at the We also offer a complimentan
154 that explores technology forefront of our designs. alteration and repair service with
innovations in both our in- We have a zero-waste a lifetime guarantee, provided by
store and online experiences. strategy by using dead-stock ourskilled SEW team
- By collaborating with our fabrics and offering a made-
: customers, to- order bespoke model.
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Thank vou note
Thank you for your purchase ~
Yeomr s b sl with gorest care i our | omedon s, The leather conditioner
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Complimentary kniied clip - can be worn on accessories/
trousers o spice up any outhit (made from serap varn).
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Prud uct IJ{ISiliﬂI'li “g. The market position of io is such that itcan underout brands such as Simone Rocha

and Kk Ohwens while stll avming to gain brand lovalty bveompeting with them.
The company takes pride in providing pe sl or®r online, and
exccllent eralismanslup i I Lhie

ollering
anl desigm collaboratig
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INTRANCE

Floor 1 - special features
include the print station,
consultation disk for bookings
and siyling appoimiments, a
bar where vou can get

refreshing beverages and the
amaring VR mirrors

IN REIGEAVIE W TN R
Belgravia is known lor its prestige and ' R DEsIGH A MITEEN x““‘-\,

exclusive reputation. which aligms well ' Floor2- | CVINNY
ipsey

with thé demi-coutnre hranding. Waorkshops will be comducted
]_.ju-ﬂ,h;.:l i““ Il“'ﬂi-!ﬂilﬂhﬂfl'ih i|p.; ill llli"i "ipill."l'. I"H‘ 'iihll'{'“i“ IH.‘ ; =
alMuent customer base, high foot very collaborative with the | = 'jj
vraffic, and proximity to other lixury . large lobby arca. Allowingour | | |
retailers Gin enhance its reputation. - cmplovees o have good
The bowtigue vilwe will be comforuable,
memorable and comversation
provoking. Youcan graba collec and
irowse or shop the collection, lo"s HQ)
s above the boutigue.

communication between each
ather .
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THE PRINT StATioN

At the io flagship store, the
personalisation pring station takes
" center stage, offering a wnique
opperiniy for costomers o ereate
| - -~ their own prints through screen
printing workshops, Furthermore, for

i those who seck bespoke items, there are

; options to mamipulate the pring w suit

] their personal aesthetics, The store also

a : provides catalogues., allowing

) | customers 1o browse and explore
PR s N = different print options.
- I !
L SR : o
The imerior of the boutique will | —
be elegant, chie but also edm ‘_ =

r

and exciting. In the o cafe there B
will b Prosecen, colfTec, sofi

drinks and snachs available for
o ourcustomersand emplovees

Magic Mirrors in the changing reom
allows costomers to visualise the
garmentson their body without irving
anything on. The magic mirror comes
with a possibility ol yoo differem
garment outcomes for cach products.
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We are excited o announce that our boatigue s grand opening will coincide e RS
with an exelusive liunch party atended by celebriny guests, art alicionados, e

Lshion inflluencers, and press members. Fach participant will be given a
customised accessony as a tohen of appreciation that has been experth
monogrammed, amd sereen printed o match their unigoe style. Guests can

M - 0P Lamoch

iy (i only )

beowse the collection = 42 uncomventional hours™ while drinking beserages ::::}.allf::au:ul..-.ﬁ.g

{Prosecen or a sofi drink). cating canapés, and lisicning to the musical 1athe pablic

sivlings ol the Bingastie WITLLOYW, M- 1Y Lawnch
jrarty (pencral pubdick

Particular antention will be deawn o showeasing our innovative VIR changing SUNTIAY

rounn bechmologn, enabling goesis to virtmally trv on our elothing ivenes and verAM = 3L et

viswalise them on the body. We want our guests 1o feel excited about the :_t'::_':;:l‘:"""

possibilitics within our chuhing, and we want o allow them o have the

frecdom o design and eollaborate. Lookbooks and mim catalogues will be MONDAY

pen AN - 5PM: Oypremimg
o ke 'mhliu i stz ml
wirrhaliogis)

printed, and Fashion Glms will be projecied onto the walls <this will ereaie a
lvurious atmosphere and entice our guests into the brand stor.
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During the launch event, guests will be entered into 2 competition. The
competition will cnter all the guesis” names ino the draw. The winner tha
gets picked out will be able w have a complimentany sivling consaliation o

collaborate with the brand on a new preduct: This will be heavily promoted,
and the winner will post the hashiag on their social media channels.
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WORKSHOPS

1. Sereen-printing workshop = encouraging customers (o sereen print their accessories = hat, ghoves,
scarf, phone case, tops =Eioo

2. loox sew workshop = showeases simple weehnigues o learn how 1o mend vour dothing. Customers can
absor bearn abowut fabric and gurment properties and are provided with information on maintenance and
Gabrie care as well. -Can

3. Stvling senvice (bespoke consultancy ) = siyvling senvice working with our styling specialist to discuss
their fashion necds, wants and aspirations for a garment. As well as o complimentary eolour mapping
process, This i part ol our bespoke model and can be prebooked or as a walk-in semvioe, Eroo-Eaoo

4 Yarn and print repurposing workshops - using scrap yvarn and primt 1o create patches that will be
eventmally wsed iman installation e brand aims o paton in G months = where the patches willall be sewn
together to orcate a limited edition collection - the people who make the patches will be all entered into a
rallle where they can win the opportunity 10 book a private siding appointment and get 50% of their
garment with a free sereen printed sccessory -Eroo

The guests invined are a b Fﬁm
miviure of GEN £ —— 0]

influeneers, mugarine
ediiors amd pouranliasis, art
nihisiasts, actresses amd
ple thatwe think chanoel
i i vibse!
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A2 o erbional howrs

20l B pEemdeer, 22T
([ SRS ees B

- T

lo"s lanneh will take place
om the 2oth Seprember,
DOEY .

Ourcollection 42
unconventional howrs, will
b laumnched over the
period of 42 howrs,
Thiswill be promoted on
ounr soial media with the
hashiag gzhours = the main
social media platform
beinginsiagram.

The goodic bag has been personalised 1o cach
guest, Time and effort has been put inio
serecn print garments for them. all uniguoe w
the other, Here is an example of one created
for Mia Regan,



In addition, weare excited 1o
announce that we will be
BPCRINE A POP-U] CONCESSION in
1¥5M for a duration of six wecks,
Thiswill be promoted throngh
esteemed fashion publications

such as i-D magazine, Boll,

DAZED., and our newsletier. E

DSML PAPER

DOVER
STREET
MARKET

HEW SPACES

Concession m [Diver street market

DSM antracts a large customer base of celebrities, Bshion insiders, influeneers, art
lovers as well as the general public. 1s italso known for corating a selection of avante-
garde and luxury brands, Having a concession here can inerease brand exposure
reach a diverse and influential customer base and enhance io”s prestige and
reputation. The concession will be for a period of G weeks,
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As part of this initiative, we will feature 2 unique collaborative
coat picce where customers can add their ereative wuch 1o our
iwonic trench coat displayed on the wall. This collection coat
will serve as a canvas for embroiders, painting, and other
artistic expression. allowing our customers (o ClgEe in our
collaborative design business model. Our desigmated hashuags
will be wsed 1o facilitate sharing their ereations on social
media platforms. Qur goal is 1o inspire and ignite the artistic
Mair of our cusiomers.
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Collection concept

lo’s launch collection, ” 42 Unconventional Hours,” draws inspiration
from traditional garments and silhouettes while embodying the
rebellious spirit of punk cultore, which values our customers never-
ending desire to express individuality through their clothing.

The title " 42 Unconventional Hours” is a nod to Jupiter’s moon, lo,
which orbits in approximately 42 hours. This collection is anvthing b
ordinary. featuring avant-garde shapes and designs thatdely
traditional norms and embrace the spirit of non-conformity.

With a focus on boldness and self-expression, the garments in this
collection embody a sense ol individuality and [ree-spiritedness. They
are designed for those who dare to be different in their fashion choices,
from punk-inspired looks to unconventional twists on classic siyles,
each piece is an opportunity to add an element of yourself, making a
fashion statement that is uniquely yours.
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Rib samples
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Research drawings

developments for

the matching
skirt




Final print Design developments
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Initial design developmenis
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She serolls through

Lana is doing her dailyseroll their instagram and
through instagram and is Iearns about their new
enticed by lljﬂ'iﬂllﬂmhl . popup in Dover Street
Reagan wearing a leather market and the

trench coat with a matching tigue in Belgravia.
skirt and knitted waistcoat T et e

over the top.
She quickly notices the
j brand advertised is jo
and goes on their
instagram o lcarn '

RouTE fomagcer = ol .

"o ss /'ii‘* putsthe idea into the girls
.! ﬁ WhasAppgroup clun
-~ and they make a plan w

go the next day.
\..hZo \2n2 23 Fr i
DSM and notice that io has
cralied a collaborative art/
fashion picce allowing
41 W) , customers to contribute their
ereative flair o the gurment.
They think its such a cool idea
andl get stuck in,
: They stitch and printonto the
cout and document their
. experience by aggmingio in
their instagram stories. One
' of Lanas friends is an
Lana falls in bove with the tafchoor GRklL akchamcs
- Iﬂltu:r s'lurt anil buysi . hl'gﬂﬂ '!h':rﬂﬁ:?:ﬂ“mﬂ;ﬂt
‘ . tothe coat they sit down and
: '.Inullllhtinhalbnuk, they
 notice that io is doing a serics
ol workshops in their
boutique.
Theyall decide o
book onto the sereen
printing workshop
happening the
Following week and
Tollow io on social
media.
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. ADVERTISING

l}iﬂ——ﬁ’t& u“u le aims 1o leverage social media
= T ON ToUkyT inlluencers by appearing on the
SEI"EH'R‘ tourist soavenirs page; this is an

established website and social
media platform that promotes
emerging Fashion-forward  and
exciting designers. This is a
famastic way to keep io relevant and
gain a larger community.

bk
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Luxury

=

Highlighis

Lo will have advertising opporiunitics in physical and digital
mcdinms, including renowned magazines such as DAZED, i-1),
aml the Business of Fashion, These publications share a similar
ethos and aesthetic 1o our brand ston, making them a perfect
fit for 0. With their extensive editorial coverage, we aim 1o
reach a larger awdience and effectively promote our hrand, We
hope o maintain a good relationship with these publications,
and they will be invited 1o our lannch party and furiher evenis o
kevp up interest.

10 100K 400

oty Folloniers Foliowing

BESPOKELY HANDCRAFTED CLOTHING
Luxury womansweaar

WAALID. COm

Workshops & upcoming events

DSH POP UP

View Shop
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START YOUR BESPOKE JOURMEY HERE

In-house agpointmenl
Chial b our experis,

Book a virtual styling

T

) Website Navigation

- SHOP THE LOOK COLOUR  KNIT

... ?.

STYLE ME

ADD MONOGRAMMING

USE OUR VIRTUAL STYLING ASSISTANT
BOOK AN M’FIJIHTEI'IT‘

ADD TO BASKET

PERSONALISATION
Our bespoke atelier offers personalisation on all
our garments. Please let your creative juices
fiow and allew yoursell fo express ‘your
individwality. If you wizh to book a wirtml
appointment and use our styling service please
If you wish to come i slore
we would love to sew you and help - our
employees are experts on all things fabric. prnt
colour £ fit and we pride oursalves in offening
an unforgetiable experience plus you el fo use
our MAGIC MIERORS!

DETAILS

Manisfactured in e UK. London.
Fabric - Cow hide in deep olive skin

- cofton twill 100 recyclable
Hardware - gold plated brass bed
Butons - can be covered using colion twill or
leather
Lining - viscose satin (available for printing




Finally vouwill be directed to = my basket™ -
his is where itis important 1o make an
ol Becanse you can save your

Theio app

WOMEN - JACKETS - @ . y .
THE ALTAIR TRENCH somalised requirements vou ve ercated.
- re 15 dlsoan oplion tecome into store
se our YR mirrors in person or to book
5 e her consulation ifvou require help
¢ ill e atan added cost),
e - amy Y
® \N ; ::!.:LETHAE; TRENCH @
! Discover When you on the i-:.;h:_::““
i O, Finil g Ilﬂldlll;"l '::i'.l-l.l 'IﬂiI:"Jll‘ | % ::;:DH:;::::
redirected to this page, Iy ire v
WOMEN lrl'l'rhithr|n'rmnalliu$ BOHIE :
ACCESSORIES service as well and shows
\hr i homepage JACKETS vour the dilferent varictics
urEr:- Cusbomers L KNITWEAR olcolours,
ervate and acoount, TOPS monagramming cic. this
This means we can TROUSERS can be viewed on vour body \
serd e alers, JUMPERS fvon can just add itto vour i
special offers, they KNITWEAR basket. INvou want a more LANA ENIT JUMPER
are able o save their SKIRT personalised scrvice you A T—
personalised SHORTS can consultour siyle A i
garments and more. SHOES experis for iltation
SEE ALL unds
SCAN Y m DY TO
0, [-3 o USE OUR/VIRTUAL TRY -
IFvou wish to shop the l\ jl
collection presson
“shop collection™,
Thas wall allow vou o Ince vour have made an
shop all produces aocount v are taken o
from the eollection. | diseover page where new
L prochucts will be highligh

mew collections, any storics
Trovm our experts, st ling tips,
generil store news, upooming
collabarations anil -

warkshops .

1

I.-H\-L

W take pride inour body scanners and urge our customers to wse this
Tunction, You can press on the scanning icon in the mididle of the icons,
This allows customers o scan their bady, the point in thisservice isso
that customers can visualise the garments on their body, Once vou have
scanmed vour body inwill e saved to you account info so vou can nse i
when selecting the perfect garment oryon. Another clement to ihe
seanners is that it allows vou to add layvering, so ovu can build vour dream
anntfit from a selection ol io’s collection,
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SEASON - 23
ISSUE DATE - 28/APRIL
DESIGNER - IONA WINN-DARLEY
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PRINT SPECIFICATION

Primt

Using foil adhesive, Apply
laver of foil adhesive
through screen with three
strokes. Once applied
leave to dry for 24 hours.
Heat press foil onto fabric
- § seconds. Once cooled
peel off

BRANDING AND
SWING TAGS

KMIT SPECIFICATION

Knitted rib
Industrial machine
2= 2rib

Tension 14

2 Green wool

2 Pink mohair
10cm - 53 rows

3 separate rib pieces.




PRODUCT NAME - THE ARCTURUS SKIRT
SEASON - 23

ISSUE DATE - 28/APRIL

DESIGNER - IONA WINN-DARLEY
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their plants and trees, the collection honours the country's rich cultural
heritage and meésmerising natural beauty as well as the design paying
homage to the vivid and alluring appeal of Mexico by drawing design coes
from traditional Mexican apparel and fabnics,

Mexico is known for its vibrant and diverse culture, its beautiful landscapes,
beaches and diverse forestry, its indigenous population of plants and its rich
artistic heritage.

The prints created in this collection reflect the graceful and captivating forms
of the flowers, particularly drawing inspiration from the indigenous qualities
of the agave plant. Emulating the extraordinary trees, roots, and bark, the
designs incorporate elements such as pleating, lace, and ruching to evoke a
sense of wonder. :
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With a strong commitment to sustainability, the collection
takes an eco-friendly approach by utilizing solely organic
matenals. These materials are carefully sourced from artisanal
Mexican products, including the hupilis, tablecloths, and
dresses, as well as handwoven textiles from Oaxaca and the
Mava regions.

These authentic fabrics will be i vibrant eolours and mtricate
patterns, are thoughtfully reimagined to craft exquisite designs
that honor both their origin and the environment.

The colour palette draws inspiration from the pineapple plant,
infusing the collection with hues of green, pink, red. and
white, These captivating colours reflect the harmonious blend
of nature and culture found throughout Mexico, creating a
visially striking and cohesive aesthetic for the collection,
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